Understanding what customers expect, value,

and demand are essential for a commercial printer’s
success. NAPCO Research routinely surveys print
customers to identify and track trends in customer
markets. A 2024 NAPCO Research survey of 167 com-
munication buyers and influencers uncovered that
print is valuable to their organizations; print provider
selections encompass numerous factors from tech-
nology to service offerings; and organizations prefer
— and have confidence in using — providers that offer
services beyond print.
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of respondents prefer hiring providers that offer services
beyond print and are highly confident in a print provider’s ability
to provide ancillary services. Survey respondents reported
being extremely/very confident in using print providers for the
following services:

75% 74% 74%

72%

oL e -
i g '

\ ] y \ \
(V@ \ ) @\ X
«\o“g\,& e9%s s &‘:\'\“Q\Ne";e“‘

S

0% ce®pat¥jice
P10 o0 e Weed ' o (@
This finding points to the opportunity that expanding
offerings beyond print presents to companies.

NAPCO Research is a unit of NAPCO Media LLC, the parent company of Printing Impressions. For questions or more information on NAPCO Research, contact research@napco.com
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